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RESUMEN

Esta investigacion tuvo como objeto, determinar el vinculo entre la
responsabilidad social empresarial y la reputacion corporativa de la zona sur 2 de
Lima, del BBVA, 2022; orientado al uso de estas acciones como una ventaja
competitiva, fortaleciendo relaciones no solo con los clientes, sino con el pablico

interno y externo en su totalidad.

El método de investigacidn es descriptivo, de disefio no experimental, de enfoque
mixto, ademas de tipo transversal, donde el estudio se desarroll6 mediante una
encuesta de 26 preguntas, a 200 personas, 100 hombres y 100 mujeres, clientes
del BBVA, que acuden a las oficinas correspondientes a la zona sur 2 de Lima,
comprendiendo los distritos de Villa el Salvador, Villa Maria del Triunfo, Lurin,
Pachacamac y Punta Hermosa. Asimismo, se entrevist6 a 5 directivos de la entidad
financiera, lo que permitié tener una visién acerca de la apreciacion que tiene el

publico interno de la compaifiia.

Los resultados del estudio concluyeron que existid evidencia importante para
afirmar que se desarrollé una relacion favorable de la responsabilidad social
empresarial con la reputacién corporativa del BBVA, donde se obtuvo un promedio
de 71.10% de respuestas positivas en el cuestionario aplicado al publico externo
de la compaiiia, frente a un 63.33% de respuesta afirmativas para el cuestionario

aplicado a altos funcionarios de la entidad financiera.

Palabras clave: Responsabilidad social empresarial, reputacion corporativa,
bienestar social, cuidado medioambiental, grupos de interés, desarrollo sostenible,

BBVA
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ABSTRACT

The objective of this research was to determine the link between corporate social
responsibility and corporate reputation in the south zone 2 of Lima, BBVA, 2022;
oriented to the use of these actions as a competitive advantage, strengthening
relationships not only with clients, but with the internal and external public as a

whole.

The research method is descriptive, non-experimental in design, with a mixed
approach, as well as transversal, where the study was developed through a survey
of 26 questions, to 200 people, 100 men and 100 women, BBVA clients, who come
to the offices corresponding to the southern zone 2 of Lima, including the districts
of Villa el Salvador, Villa Maria del Triunfo, Lurin, Pachacamac and Punta Hermosa.
Likewise, 5 directors of the financial entity were interviewed, which provided a vision

of the appreciation that the internal public has of the company.

The results of the study concluded that there was important evidence to affirm
that a favorable relationship was developed between corporate social responsibility
and BBVA's corporate reputation, where an average of 71.10% positive responses
were obtained in the questionnaire applied to the company's external public. ,
compared to a 63.33% affirmative response to the questionnaire applied to senior

officials of the financial institution.

Keywords: Corporate social responsibility, corporate reputation, social well-being,

environmental care, interest groups, sustainable development, BBVA
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