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RESUMEN

La presente investigacion se desarrolla con el objetivo de identificar los factores
culturales determinantes del consumidor para el desarrollo de los seguros
vehiculares en el Peru en el periodo 2022. Para ello se plante6 una metodologia
cuantitativa y explicativa, no experimental de corte transversal, aplicando un
cuestionario, basado en los factores de la cultura aseguradora de MAPFRE y un
cuestionario sobre el desarrollo del sector de los seguros vehiculares, a una muestra
de 362 usuarios de seguros vehiculares. Los principales resultados muestran que
existe influencia de los factores de la cultura aseguradora en el desarrollo de los
seguros vehiculares, con un Rho de 0.513, es decir, que a mayor valoracion de los
factores planteados por MAPFRE se tendra una mayor intensiéon de aseguramiento
0 reaseguramiento. La discusion de resultados permite concluir que la educacion y
los conocimientos son superiores en los asegurados, por lo que influyen de mayor
manera en el desarrollo del sector mediante la adquisicion de seguros, por lo que

deben ser los factores mas trabajados a nivel aplicativo.

Palabras clave: Seguro vehicular, consumo de seguros, factores culturales,

educacion financiera, prevision.
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ABSTRACT

The present investigation is carried out with the objective of identifying the
determining cultural factors of the Consumer for the development of vehicle
insurance in Peru in the period 2022. For this, a quantitative and explanatory
methodology was proposed, non-experimental, cross-sectional, applying a
guestionnaire, based on MAPFRE's insurance culture factors and a questionnaire
on the development of the vehicle insurance sector, to a sample of 362 vehicle
insurance users. The main results show that there is an influence of the factors of
the insurance culture in the development of vehicle insurance, with a Rho of 0.513,
that is, the higher the value of the factors proposed by MAPFRE, the greater the
intention of insurance or reinsurance. The discussion of results allows us to conclude
that education and knowledge are higher in the insured, which is why they have a
greater influence on the development of the sector through the acquisition of
insurance, which is why they should be the most worked factors at the application

level.

Keywords: Vehicle insurance, Insurance consumption, Cultural factors, financial

education, Social security.
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